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MAKE MINORITY
MARKETS MATTER

Beyond marketing Lo m Finstream
Naw Zealanders, Marketing Minds ia
weil-posilioned 1o reach emarging and
hard-to- reach ethnle markels, namely the
Chinase, whi have hitgh homa pwnership
and makes up 10.8 p-wentu[.ﬁ.uu_n and's
population and 3 £ 3 percent of the How
Zealand population, Anne Casoy, Head
I'-hr keting Consultant ai Marketing Minds

nares nsight inta ho markolers can
ln‘-l:F.r reach these commumities

|5 MARKETING OQUITE SEGMENTED

WHEN IT COMES TO CULTURAL
REPRESENTATION INNIT

The migrant segrisn i NEw Zepland 1%
axpariive, profitable and groweng Over GhE
mriillian Mnwis are Born overseas and there has
pean 11 gercent annual grawth in migrasts
sinee 2013 Thetocal resident Chinase markal ks
sxfimated 1o ba over 260,000 people [exciuding
students) and continues to grow by 31 least 16
percen] perannom. For marketers, thes growing
segment of NZ ix aften hard 1 regch as nat aly

i= 1her first and proférred language Mandarin, bl thiekr
@ of socinl media channelsare

behawigur

in ponswmption ol media and U
comptetely different

WHAT 15 CROSS CULTURAL MARKETINGT

In 8 lew simple words, crass culfural mirkalmg s reac hirs and
communicating with peaple from other cultures:beyond the
<otaely's main cultiire. ILcan aten be knawn s elhnkcmarketing,
migrani markating, mche markeling. melusivenass marketing and
e e Mew fealand's fullural landscaps becomes more dimese,
Exciting new opportunilies mcreose and brands need ¢ developand
deepen 1he roiationship with thes sudiencein order to contjnoe 1o
remain felevant Inrf.ﬂ' afid in thie Hdare

WHAT ARE SOME OF THE CHALLENGES MARKETERS FACE
IN REAGHING THE CHINESE MARKET IN NZT
iWith mandarin being the first language of 2 population e si2e o
Hamilian and Rotorus combined, the first challenge marketers lace
i5 undarstanding this audenceand tha abdity 10 build siralagms

around thin: Thes pases a rsk to the success of effeciniely markeling
te the Chinsse and s2cunmg new markets for brands. 0ar solution
i5 1o bridge ihe gap wilh outside-the-box research and analysts, Our
sclition & to provide putsids-the-bar resourcefulniss: Marketing
Minds buslt oir cem Wellhat socuat menfaring {oal fo harnesa
iffarmation and insights and :s abile 19 3ctess data and research ok
pubiicly available thiobgh our partners and professional natwerks: Thes
efables the Marketing Munds 1o condirmi their direction and provides

2t 1ar e brand stratogies of cur clients; It also anakies s 10 create

oenchmarks and messures for the Chinese marketng channals

MIMARETINOMABEONTD  The Ateards | i adan

“Marketing
Minds can help
organisations
to understand
and reach the
Chinese market
in New Zealand
effectively.”

———————

Kaeping up to date wath the lateak {very faul
ey ..-\.|r-.-| ¢ nnst imer behaviaur of the Chinesie in'

China tparticularly 35 ihey relate to digislf “'-'“t 1
rndia-actait adl i another: barrier: Local ’:-I'urq ;
ard Usad b ning in wery Ast-paced mrb&ud
co new tachnalogy 13 adopted oxtremely q,_ud‘k?
and aceass tomformation, new brands and new
s 1o Imleract with brands and mnm“ ﬂ'ﬂﬂh

ranidly. Thersisa need for markeiers ta h,..,‘,m_
understanding ol these dynamics 1o gﬂqﬂmb’.
markal to the Chiness in New Zaalarid

WECHAT 15 THE BIGGEST CHANNEL, ARE
THERE OTHER CHANNELS TO CONSIDER'
Thern ore the Chinase language madia ‘“‘Lmi
srling forums, T, radio and press,-howsve
within WeChat sl iLis a meda ecasysiem
that has thi most atfeclive and exlensive
sossiple. This media scosyslem b4 tnlike h:
marketers will be used 1o % 1tra Hgﬁfrﬁt:“: F
group shanng, o brosdessts, multipla m-m;
.;r counts and infilencars F

HOW CAN MARKETING MINDS HELPY
Marketing Minds can help nrg:lmsa:tluns 1o |
undersland and reach the Shingse markat in
Nk Zaatand effectively We help tham navigata this very dﬂl'!:ll‘.l'll
wiorld and provide the nicessary brand voice, reach, engagem
and corversion — along with onguring the brand vaice is mainiai
and propecly reflected iri ihis market. Marketing Minds alsa ass
Brands and media dgencies plan 2nd sccess Chinesa publ.l.sh
that olten axists onty m the Welhat acosysiem

Marketing Minds keeps up with trends by staying f.nrlnnrbld
with China threugh conferences, learning from Inpqrti,'lﬂﬂi,ﬂ.
gvents and contindously observing changes. This means the
feam can adapt and bring to its clients the lzarnings which
they tan then 2pply te thalr business needs where relevant.
Its alsn has 2 strong background snd understanding of the:
Chinese culture through |13 own team of people; including &
lead marieter of Chinese ethnicity with 20+ years markating &
axperience in New Zealand and varisus Aslan countries.
marketingminds.co.nr

marketingminds

CLEVER SOLUTIONS




